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Modern Electronic Methods

� podcast

� blog

� wiki

� troll

� web 2.0

• mashup

• social 
networking

• dooced



Why use New Media?
� enhance the interactive nature of 

communication

� particularly attractive to certain ‘hard to 
reach’ audiences

� facilitate the expression of
user’s opinions

� improve the speed of
dissemination

� ‘many hands make
light work’



Pitfalls of New Media

� validity / trustworthiness of content

� randomness, idiosyncrasy and redundancy 

� personal Vs professional space

� vandalism / security

� monitoring & evaluation

� short-lived novelty?



Audience Reach

� wikipedia

� blogspot

� facebook

� answers.com

� flickr

unique visitors per month (US):

~44 million

~26 million

~24 million

23 million (US); 39 million (global)

~14 million

source:  www.quantcast.com
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Blog Timeline
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Technorati: popular blogs

Related to science & technology

1. Engadget
2. Gizmodo, the Gadget Guide
3. Techcrunch
4. Boing Boing
5. Breaking News and Opinions on the 

Huffington Post
6. Lifehacker
7. Ars Technica
8. Wordpress
9. Mashable
10. Blog di Beppe Grillo



MP3 Tour of the Tate Modern

www.tate.org.uk/
modern/tours/
materialslibrary



SciCast

• UK wide competition to 
get children, young 
people, teachers, 
parents, science 
communicators and 
science / engineering / 
technology professionals 
all making mini movies. 

• A web resource of all 
those movies and the 
written up activities and 
experiments.

• Training in schools.

www.planet-scicast.com



WFP Food Force



WFP Food Force

"From the United States to India, the game 
has kids and teachers excited about 
playing as well as learning more about 
world hunger. We've struck the right 
balance between entertainment, game 
play and communicating a global issue 
like hunger.”

WFP Deputy Executive Director for Fundraising and 
Communications (2005)

www.food-force.com



Future Challenges

� Improving monitoring & evaluation of new 
media activities

� Enhancing the value of new media activities 
with respect to ‘traditional’ formats

� Increasing the number of female podcasters
& bloggers

� Overcoming randomness, idiosyncrasy and 
redundancy: identifying and learning from 
best practice


